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Introduction
Cambridge University Press (the Press) is part of the University of Cambridge which, as 
a world-leading research and teaching institution, is fully committed to the principle 
and promotion of freedom of speech and expression1. We support freedom of thought 
and expression for our authors, publishing partners, teachers, instructors and learners. 
We aim to uphold these principles by maintaining a rigorous and ethical approach to 
our publishing. 

Editorial process and approvals
All our publishing decisions are subject to a rigorous process of validation and approval 
from internal and external stakeholders. Whilst the specifics of this process may vary 
according to the scope and scale of a project, its projected investment and forecasted 
return, the fundamentals include:

• Validation from customers that the project proposed meets a clearly identified teaching, 
learning or assessment need;

• A fully-costed business case that identifies the product proposition, market opportunity, 
competitive context, financial analysis, risks and mitigations;

• A detailed review of the business case against key financial and non-financial metrics by 
an approval board constituted of senior stakeholders in functional areas of the business 
leading to a decision to approve (with or without modifications to the business case) or 
reject the proposal.

Where a proposal is subject to endorsement by an external awarding organisation, there 
may be an additional approval process.

The approval process for ELT and Education publishing is overseen by the Education and 
English Language Teaching (ELT) Publishing Committee of the Press Syndicate, which plays 
an external governance role to ensure consistency and rigour. The Committee reviews 
project papers and attends meetings of the approval boards on a regular basis. The 
approval process for Higher Education publishing from the Academic group is overseen by 
the Syndicate Academic Publishing Committee. 

We do not discriminate against authors, editors or other contractors based on personal 
characteristics or identity.

We do not tolerate abusive behaviour or correspondence towards our staff and others 
involved in the publishing process on our behalf. If anyone involved in this process engages 
in such behaviour we reserve the right to take action to protect others from this abuse. This 
may include, for example, withdrawal of a manuscript from consideration or challenging 
clearly abusive author feedback comments.

1 University of Cambridge’s University Statement on Freedom of Speech, http://www.cam.ac.uk/system/files/
university_statement_on_freedom_of_speech.pdf 

http://www.cam.ac.uk/system/files/university_statement_on_freedom_of_speech.pdf
http://www.cam.ac.uk/system/files/university_statement_on_freedom_of_speech.pdf
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Global and local editions 
and versioning
As a global publisher, our goal is to improve learning for the widest range of teachers, 
instructors and learners in all countries around the world. 

In order to tailor our materials to meet the needs of diverse audiences, we originate 
and adapt resources specifically for some markets to reflect the local context. These 
localised editions are made with the aim of enabling better teaching and learning. We 
neither modify existing, published content nor originate new materials to meet political 
or ideological requirements where we judge these either to compromise the quality, 
effectiveness or factual accuracy of the material or to conflict with our Code of Ethics.

Within our ELT group, the majority of our materials are produced as international editions, 
in many cases to support the syllabuses of Cambridge Assessment English exams, and 
are available in all markets. We also produce original and adapted versions to meet the 
specific needs of particular markets or customers. These localised editions are produced 
for a variety of reasons including national curriculum requirements, the specific needs and 
expectations of teachers in those markets, the particular language challenges faced by 
learners in certain countries, and the cultural context (see ‘Cultural Considerations’ below).  

Within our Education group we publish to support a range of national and state curricula 
in the UK, India, southern Africa and Australia, as well as to support the international 
curricula of Cambridge Assessment International Education and the International 
Baccalaureate Organisation. Our Education Reform team also supports Ministries of 
Education with publishing and consulting services to support reform of education systems.

In the above contexts, we comply with the content requirements of the curricula, and in 
many cases this is in critical in securing endorsement from the organisations which award 
qualifications. We also carefully support the language needs of learners, and recognise 
and respect the cultural contexts of the countries in which the materials will be used. In all 
instances we publish materials which reflect a clear educational purpose and which uphold 
our standards of pedagogical integrity. 

In the changing and challenging educational environment of today’s universities, the Higher 
Education team in the Academic group is dedicated to publishing accessible, affordable, 
high-quality material for use by instructors, students and institutions around the globe.  
Our experience, appetite for innovation and long-standing commitment to the academic 
community makes us the partner of choice in achieving excellence in higher education 
learning outcomes. 
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Cultural considerations 
The Education, ELT, and Higher Education businesses of the Press operate in almost every 
country in the world, across diverse cultures and in regions that reflect varying cultural 
and societal values. What is common practice in one country or region may be considered 
offensive in another and the use of certain text and imagery may be interpreted differently 
according to varying cultural norms and religious significance. 

The concept of cultural considerations encompasses the knowledge and awareness 
of other cultures. Publishing with respect for cultural differences must reflect an 
understanding of our markets’ differing expectations for educational content that arise 
from their unique political, historical, and religious contexts. In all our publishing we avoid 
the negative portrayal of any specific groups.  

We acknowledge that difficult questions may emerge as part of this process:  there are 
sometimes no simple right or wrong answers. Our approach is to engage fully with the differing 
perspectives and to reach a positive outcome for teachers and learners without compromising 
the pedagogical integrity of our materials, or compromising our ethics as an organisation. We 
support our authors, editors and other Press and freelance staff with reference to these issues as 
they research, write, develop and create products for our varied markets. 

Permissions: clearance and use
The Press produces publications which often use material from other sources. Much of this 
material is protected by copyright laws. It is a legal requirement to clear permission to reproduce 
material that is in copyright with the rights holder. We aim to clear all permission while the book 
is in production and to have the final acknowledgements ready by final proofs.

A detailed set of permissions guidelines is provided to authors before they start writing, and 
where clearance is handled by the publishing operations team, they work to a set of clearly 
defined processes. 

Plagiarism
Cambridge University Press adheres to the University’s Statement on Plagiarism. Plagiarism 
is defined as ‘using someone else’s ideas, words, data, or other material produced by them 
without acknowledgement’2.

Plagiarism can occur in respect to all types of sources and media, including: 

• text, illustrations, musical quotations, computer code, etc.; 

• material downloaded from websites or drawn from manuscripts or other media; 

• published and unpublished material, including lectures and presentations. 

We do not tolerate plagiarism in any of our publications, and we reserve the right to check 
all submissions through appropriate plagiarism checking tools. Submissions containing 
suspected plagiarism, in whole or part, will be rejected. 

2 http://www.plagiarism.admin.cam.ac.uk/what-plagiarism/universitys-definition-plagiarism

https://www.plagiarism.admin.cam.ac.uk/definition
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Conflicts of interest
We try to ensure that any Press publication is free from undue influence. Authors, 
employees, our Publishing Committee, editors and reviewers of Cambridge University 
Press publications are required to declare any potential conflicts of interest that could 
interfere with the objectivity or integrity of a publication. Conflicts of interest are situations 
that could be considered as exerting an undue influence on the presentation, review or 
publication of their work. These may be financial, non-financial, professional, contractual, 
or personal in nature. We also expect that anyone who suspects an undisclosed conflict of 
interest in a work published or under consideration by the Press should inform the relevant 
editor or email publishingethics@cambridge.org. 

We recognize that there may be conflicts of interest regarding materials which prepare 
learners for examinations. We work closely with our authors and our partners at awarding 
organisations and examination boards to ensure that our published materials do not 
compromise the integrity of any examining process. 

mailto:publishingethics@cambridge.org
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Useful contacts 
For all enquiries relating to the integrity of Cambridge University Press content, please 
contact publishingethics@cambridge.org. All queries will be handled sensitively and as 
confidentially as possible within the scope of any necessary subsequent investigation. 

We recognise that there may be occasions when you may wish to remain as anonymous 
as possible. As such, Cambridge University Press provides access to an external and 
confidential Whistleblowing Hotline for anyone to raise concerns (whether employed at 
Cambridge University Press or not), including concerns relating to publishing ethics. 

For enquiries regarding advertising in any of our products or platforms, contact 
advertising@cambridge.org 

For enquiries regarding third-party licenses to translate and reprint whole books under the 
licensee’s own imprint, contact foreignrights@cambridge.org 

For enquiries regarding third party licenses to reproduce and re-use limited parts of 
Cambridge University Press works in other contexts, see http://www.cambridge.org/about-
us/rights-permissions/permissions

To make a request for legal advice relating to Intellectual Property, or to request advice on a 
specific Intellectual Property acquisition, contact contracts@cambridge.org 

For enquiries regarding anti-piracy, contact piracy@cambridge.org 

For enquiries regarding file release and the IP Programme (including information on the 
Digital Contract System), contact IP@cambridge.org 

mailto:publishingethics@cambridge.org
mailto:advertising%40cambridge.org?subject=
mailto:foreignrights%40cambridge.org?subject=
mailto:http://www.cambridge.org/about-us/rights-permissions/permissions?subject=
mailto:http://www.cambridge.org/about-us/rights-permissions/permissions?subject=
mailto:contracts%40cambridge.org?subject=
mailto:piracy%40cambridge.org?subject=
mailto:contact%20IP%40cambridge.org?subject=
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